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[Abstract] With the development of economic globalization, more and more products and services from
abroad pour into our country.As an effective means of publicizing and promoting foreign goods or ser-
vices, business advertising English ts found everywhere.How to better translate business advertising
English so that it can truly realize its advertising function in the target language countries is an im-
portant task for translators.This article will be discussed from the requirement of business advertising
English translation of the translator.This business advertising English translation will follow three
principles: concise and creative translation principles, the principle of cultural translation and aesthet-
ic principles.On the basts of the above principles, translators should adopt specific translation tech-
niques, such as literal translation, free translation, creative translation, corresponding translation.
Translation should not only focus on the language level, but attention to the cultural connotation.The
advertisement involves not only making the translation faithfully convey the original information, but
also achieving the reappearance of the original call function. Business Translation eventually makes
the target language consumers purchase behavior.
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Where there is a way, there is a Toyota.
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Gentle Touch: Relax and enjoy, service
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comes from the heart when you fly Cathy Pacif-
ic. The Heart of Asia. (Z2EIf1%S /A H])
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Good to the last drop. (3B 25 FCIinME)
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Challenge the Limits. (=2 &F)
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When you come, you are a guest of ours,
when you leave, we are the friends of yours.
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Let’s make things better. (A & F)
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We can’t forge ahead by sticking to exist-
ing roads. (BELiHyRHL)

L BFHIEN, 55T AR
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slides or rolls, we check it.
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You and Northwest, business at its best.
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The relentless pursuit of perfection. (&
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It’s all within your reach. (AT&T)
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Elegance is an attitude. (JRZ=F-38)
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Do it right, first—rate, top—notch, without
a hitch and absolutely flawless. (3&[B]#EH )
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The Ultimate Driving Machine. ( HER
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Where there is a way, there is a Toyota.
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