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globalisation 4=Ekfk

Globalisation has led to increased interdependence among the world's economies.
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Some argue that globalisation threatens local cultures and traditional ways of life.
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a global village Hhzkft
The internet has turned the world into a global village where information is shared
instantly.
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Living in a global village means we are more aware of international events and issues.
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economic integration 4 3%—{A4k,
The European Union is a prime example of deep economic integration among member
states.
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Economic integration can lead to the free movement of goods, services, and labour
across borders.
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multinational companies ¥ [E ).
Many multinational companies adopt localisation strategies to adapt their products to
different markets.

(VP2 B E AV R IAS AL, il el B W] T35 . )
Working for a multinational company can provide valuable experience in cross-cultural
communication.
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outsourcing 4Md,
Many firms use outsourcing to reduce costs by hiring external companies for non-core
business functions.
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The outsourcing of customer service jobs to other countries has been controversial in
some economies.

CREE MR A b o M 21 H A B SR A R AE— S B (A — B AE )

overseas production ¥E4MEF"
Overseas production allows companies to benefit from lower labour costs in other
countries.
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A major risk of overseas production is supply chain disruption due to international
instability.
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global market 4¥k1i¥%
Entering the global market requires careful research and an understanding of
international consumer behaviour.
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Companies must adapt their marketing strategies to succeed in a highly competitive
global market.
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cultural exchange SCALAZIE
Student exchange programmes are an excellent form of cultural exchange that fosters
mutual understanding.
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International festivals in major cities promote cultural exchange through food, music, and
art.
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multicultural society £ 7t Cikit4
Living in a multicultural society enriches people's lives by exposing them to a variety of
traditions and viewpoints.
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Successful integration policies are crucial for maintaining social harmony in a
multicultural society.
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cultural assimilation 3¢{b Rk
Some immigrants face pressure for cultural assimilation, which may lead to the loss of
their original cultural practices.

(— L8RS RTH G ST R D), 3 AT RE- S BT J5A SCE IR A2k )
A balanced approach encourages participation in the wider society without forced
cultural assimilation.
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cultural homogenization 3Cfb[E] L
Critics of globalisation warn of cultural homogenization, where local uniqueness is
eroded by global brands and media.
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The worldwide popularity of fast food chains is often cited as an example of cultural
homogenization.
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cultural diversity CfbZ R
UNESCO works to protect the world's cultural diversity, recognising it as a common
heritage of humanity.
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A city's cultural diversity is often reflected in the wide range of cuisines available in its
restaurants.
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consumerism JH#% £ X

Modern consumerism is driven by advertising that creates desires for the latest products.
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Some environmentalists link excessive consumerism to the overexploitation of the

planet's resources.
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global brands 4=Ek i it
Global brands like Coca-Cola and Apple are recognised by consumers in almost every
country.
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Building a successful global brand requires consistency in quality and a strong brand
identity.
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global competition 4=Ek7a4+
To survive in global competition, companies must continuously innovate and improve
efficiency.
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Global competition for top talent has led universities worldwide to enhance their
academic programmes.
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be sceptical about Xi------FRREEL B
Many people are sceptical about the promised benefits of new trade agreements.
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Environmental groups are often sceptical about industries' self-reported progress on
reducing pollution.
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bring about profound changes 7 IR %254k,
The digital revolution has brought about profound changes in how we work and
communicate.
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Historians agree that the Industrial Revolution brought about profound changes in social
structure.
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widen the gap # k22
Without intervention, technological advancement may widen the gap between the rich
and the poor.
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Educational inequality can widen the gap in opportunities available to children from
different backgrounds.

(BEAFERY RAR TS LE R LS 2. )

boost economic growth {ig#E4 5K

Investment in infrastructure is a proven way to boost economic growth and create jobs.
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Small and medium-sized enterprises play a vital role in boosting economic growth in

many countries.
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create job opportunities 13 g2
The renewable energy sector has the potential to create numerous job opportunities in
the coming decades.

(A AR REIRATUCA V8 AR SR LR KRR gl L2 )
Government schemes that support startups can effectively create job opportunities for
young graduates.
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low-cost labour FEfy=52)
Manufacturers sometimes relocate to countries with low-cost labour to maintain
competitive prices.
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Reliance on low-cost labour can make an economy vulnerable if wage levels rise in those
regions.
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loss of cultural identity SCAkIA B3 2%
The younger generation's preference for global pop culture sometimes leads to a loss of
cultural identity.
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Efforts to document indigenous languages are crucial to prevent the loss of cultural
identity.
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spread of western culture 755 UL % 4%

The spread of Western culture through Hollywood movies is evident around the world.
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Some view the spread of Western culture as a form of cultural imperialism that

undermines local values.
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access to global resources FREUE BRI
The internet has dramatically improved people's access to global resources like
educational materials and news.

(CHLIR AR R MB35 T AATTARIBCBCE AR 1 S5 2R TR L& L)
International agreements are needed to ensure fair access to global resources such as
fisheries.

(75 2 FE B A BOR B R 22 AR 7 4 BRBT . )

be connected with the world 5 {425
Modern airports and seaports are essential for a country to be connected with the world
economically.

(AL X T — DN E KL LS R X EY.)
Learning English is seen by many as a key step for individuals to be connected with the
world.
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