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The Exploration of the Consumer Situation. a New Level of Advertising
in the Age of Big Data

ZHANG Huifeng' WU Wen=i’
(1. School of Journalism and Communication Renmin University of China Beijing 100872 China; 2. School of Media Science
Northeast Normal University ~Changchun 130117 China)

Abstract: A consumer situation comprises a point in time and space where a consumer stands and all factors
related with the point. If the consumer situation could be found and the advertising information could be adver—
tised towards right consumers in right situations the advertising effect will improve dramatically. The situation
includes three dimensions: physical situation relationship situation and physiological and psychological situa—
tion. In virtue of big data the target consumers can be positioned precisely and the data of the three — dimen—
sional situation can be explored. Then the situations of target consumers could be found.
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